Purpose of Document 

This article is written to propose a new game and game concept 
related to the ten programs in order to help speed up the reaction 
of the climate change movement. It can help form a coalition for 
anti-emissions in various countries, factions, generations, and 
classes. Moreover, it will help people perform comprehensive 
national anti-emission policies rather than only a single policy. 
We can also achieve the ten programs against climate change, 
while making the climate change movement more engaging as a 


game. 


1. Introduction and Overview 


e Game Concept 


It is a large scale multiplayer real life game which gamers can play 
anywhere at any time. It is a platform that all people can access to 
contribute positively toward climate change. They have 5 main 
missions to work for which are, electricity use, food consumption, 
political movement, planting trees, transportation which are the 
most important issues to reduce climate change. I did not name 


the game yet, but the inventor of this game can name it for me. 


Purpose of Creating the Game 


Purpose for player : 

We all want to be remembered in a good way. We all want to feel 
worthy. Climate change is one of the most important issues in the 
21st century. Most people are urged to do something, and deep 
inside, want to be recognized for doing something good to the 


world. Thus, I propose to make a game for the climate change 


movement which can record our actions and give positive 


feedback to make a better day for us. 


Purpose for investor : 

There are more than 10 millions climate change activists in the 
world (Friday for future). I believe that there are over 10 million 
people worldwide who care about climate change and are doing 
little changes to stop it. Hence, for this game, there are a lot of 
potential users and if we can attract them, we can earn money 
from advertisements and extra services such as personal advisors. 
Therefore, there is a large opportunity to create a game in this 


market. 


Purpose for mankind : 


It can help reduce climate change which is considered a major 


threat to humankind by users performing small daily tasks. This is 


a powerful tool to make people recognise the importance of the 


climate change issue and fight against it together. 


Target audience 


Initial Main Audience 


Initial main audience is more likely to be the younger generation 
(12-30 years old) who care about climate change and want to 
make changes. Friday for strike is a young climate movement with 
more than 10 million active and potential members. So, the 
number of target audiences would potentially be around ten 


million around the globe. 


Opportunity and Plans to Expand to a General Audience 
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Figure 1: A chart showing the opinion of majority toward climate 


change [Source: Spring 2018 Global Attitude Survey, 2018] 


As we see in the chart, more than 50% of citizens in countries with 
more than 100 millions citizens such as Japan, Brazil and the 
U.S.A. think Climate change is a major threat. If we only analyze 
the U.S.A. with 328.2 million people, it means 193.6 million 
people consider climate change a major threat. It shows that 
about 200 million people in the United State can be our potential 


audience. 


The functions and aspects of the game 


How the Game Works (in the Users’ point of view) 


The user will complete the main quests and side quests to earn 
more points to level up. Users can see their record and progress 


on a leaderboard and achievement board, they can also keep their 


achievement on story. There is also a positive feedback system like 
word motivation and uncertainty item box and annual report. 
There are also many activities to earn the effort points such as 


competitions,reading news,and donating to friends. 


Game Features 


Basic Features 


The basic features of the game include: 


e Ranking and leader board 


We can separate it into individual, district, city, country, continent 


range. Or even school range 


e Record of work 


There will be a monthly record of 5 mission progress that you 


contribute to climate change 


e Reward System 


Contact me on my page for information on how this may work. I 


also have a great interest in computer gaming softwares. 


e Goal setting program for gamer 
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When you click on the link, you will enter the document of the 
participant’s goal. There is a monthly goal and an ultimate goal 


personally designed for each participant. 
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Electricity use goal : Reduce 30% from 5,000 thai baht a month 
Food consumption goal : Plant rich diet 15 days in a month 
Political movement goal : 1 climate strike a month| 

Planting trees goal : 2 trees a month 


Transportation : Change using car to bus 20 days in a month 


Electricity use goal : No cost but get electricity from solar panel or renewables electricity 
Food consumption goal : Plant rich diet and none food waste 


Political movement goal : Reach 1.5 celsius compared to pre industrial temperature 


e Positive feedback 


( If the participant succeeds in the goal. He will get a blue colour 
mark in that goal and inspiring comment and a lot of experience 


points. ) 


If the participant almost succeeds in the goal. He will get an 
orange colour mark in that goal and inspiring comments and few 


experience points. 


If the participants do invert toward the goal. For example, 
increase the usage of electricity. He will get a red colour mark in 
that goal and inspiring and comforting comments and deducted 


experience points. 
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e Achievement 


Achievement of what you succeed in the game 


e Memory story 


Where you can post what you done and receive like and comment 


on other gamers 


e Items from uncertain box 


If you click into the ranking in front of the participant’s name. You 
will see a link toward a presentation of participant’s 

achievements. The presentation consists of accumulated 
experience points, achievements, memory, and items from an 


uncertain box. 
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Advanced Features 


e Effort point 


The gamer will earn effort points when they done some specific 


missions 


The effort points are different from experience points because it 
can be exchanged with something useful in real life such as a 
discount coupon for a green product in an environmental shop.( 


opportunity to advertise) 


e MLM model 

e Ifthe gamer invites another gamer to join this platform. 
Then he can earn some effort points immediately. The 
system will also give him/her a percentage of his next line 


effort point when they done the specific mission. This 


continues to go on but the next line percentage will keep 
decreasing by the steps. 


e Information mission 


The gamer can receive some effort points when he/she finishes 
reading the news that the game gives ( mostly about climate 
change or climate change advertisement).( big opportunity to 


advertise) 


e Invitation of activities 


The gamer can receive some efforts points when he/she complete 
the extra environmental activities that game assign( opportunity 


to advertise) 


e Comment group 


There will be a big room where gamers can communicate what is 
going in the world about climate change.( opportunity to 


advertise) 


e Vote system 


We can also set up daily votes for climate change issues that we 


see in our everyday lives and want to change 


e Statistic platform 


We can use the statistic from vote system to make more people 


aware of climate change 


e Competition between area or group 


The gamers can form a clan or group with other gamers to 
maximize effort points in a period of time to win the famous title 


and more effort points in the game. 


Offline examples would be strikes in the area or gathering 


members in the area. 
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( Screenshot from Clash of Clan game) 


e Income link with charity 


If some gamers are extremely fascinated in the environment, we 
can give option to let them link their credit card to automatically 
pay for environmental charity such as planting trees ( $1 fora 


tree) 


e Benefit and cost reminder ( paid ) 


Some serious gamers may want to know how much benefits they 
can make if they succeed their own goal and also want to know 
how much costs they will lose when doing the opposite. We will 


provide a personal advisor to them to consult, but it is paid. 


e Daily positive feedback and reminder ( paid) 


Some serious gamers may really want to achieve their goal. We 
can provide a personal coach to give them positive feedback and 


reminder daily. But, it is a paid feature (opportunity for income) 


e Annual result report 


Gamers can have better understanding of the need to save the 


world 


They will live their life more green 


e Donation to friends 


Gamers can donate money to help their friends complete their 


goal such as spending money to donate trees to them. 


e Commitment 


Some serious gamer may want to commit to achieve their goal. 
We can help them by depositing their money if they want, if they 
succeed they will get it back, but if they fail, the money will go to 


charity or people they hate. 


e Augmented reality 


Money-making opportunities (for potential investors) 


The main sources of finance are from advertisements, personal 
services, and possibly subsidies from the government. The 
advertisement company will inevitably cooperate with us because 
of the huge specific audience we have. We can put it in many 
places in the game such as the information missions section that 
require the user to read the information carefully. We can sell 
personal services such as private coaches to motivate users to 
complete their goal. Lastly, this game could reduce massive 
amounts of greenhouse gases emission and increase cooperation 
between citizens which brings more peace. So, governments are 


likely to sponsor. 


If you are a green politician, this game brings much more power 


to environmentalism and the green party. 


Purposes of the game 


The aim of this game is to motivate every citizen to make actions 
on fighting against climate change. It can arouse all generations 
and classes to work on reducing greenhouse emission which is a 


reaction of the climate change movement. 


4 Conclusive Overview 

I can guarantee that the investors can earn sustainably million 
dollars income from making this game successful. Also, good 
reputation and compliments from the users. The users will very 
like the game because it will make them feel valuable and 
contribute to the world while having fun. The main purpose of 
this game is to arouse more people to fight against climate change 
to prevent the extinction of humankind. It is a win-win situation 
for both investors and users where we can all work together to 
benefit from this game while fighting against climate change — 


which is our ultimate goal. 


Note: I know how to make this game fun and more engaging. So, 
please contact my page for more information about this possible 


game idea and concept. 
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